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Empirical research on the effect of naive dialecticism toward Japanese consumer
behavior
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The purpose of this research was to investigate the prevalence of naive
dialecticism among Japanese and its effect towards their consumer behavior. The results from this
research (comprised of three projects) are followings: (1) developed the Japanese Dialectical Self Scale,
(2) empirically confirmed the prevalence of naive dialecticism among Japanese, (3) proposed and confirmed
a new theory regarding self and culture, particularly on the relationship between naive dialecticism and
independent/interdependent self-construals, (4) explored inconsistencies in the global firm' s brand
management in the Japanese market and possible effect of naive dialecticism, and (5) assessed the effect
of naive dialecticism on consumers® evaluations toward low fit brand extensions. Implications for brand
management are discussed.
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