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Re-Definition of "Real Name™ and lIdentity on Social Media
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This project examined following five points; 1) The definition of "real
name™ varies regarding nations and regions. 2) The young generation become using real name rather
than pseudonyms on social media. 3) ldentification by real name is necessary especially for deceased

users. 4) According to the questionnaire and examination, most users are using services without
enough understanding of system and Broperties. 5) According to the web questionnaire on dual-name
users who use both family name and birth (maiden) name, "real name" not always means legal name, but
sometimes means socially proper name; for example, use husband®"s name instead of her birth - legal
name in familial situation.
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