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A study on charastaristics of new product adopter and marketing strategies
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The purpose of this study is to construct a model for clustering of new product ad

opters based on the time of new product adoption. More specifically, the hierarchical bayes probit model w
ith a Dirichlet process prior is proposed, where the adopters are classified into clusters ordered in time
in terms of similarity of market response. The empirical results using POS data with shopper metrics supp
ort the existence of more than one cluster, and the characteristic information of each cluster such as tim
e range obtained from the model provides manegerial insights into the market penetration pricing strategy.
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