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The past couple of decades of Japanese retailing have observed a rapid growth of
virtually integrated clothing specialist retail multiples. It has been marked as one of the phenomenon
that have had substantial impacts upon the advance in Japanese retailing. Having such a trend as the
background of the research, this study aimed at identifying the key environmental factors that may have
played a considerable role in the formation and the sizeable growth thereafter of this particular retail
type from a historical perspective, integrating four important schools of research approaches in this
topic area. Upon the basis of this, it shed light on the increasing inter-type competition amongst the
specialty store multiples. Market positions amongst these players have changed dramatically in Japanese
retailing since the 1990s. It was revealed that one of the driving forces of the competitive advantage in
this process is the effectiveness of retailers™ inter-organisational sourcing networks.
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