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A study on scientific strategy for retailers and service providers using personal
information collected legally

SANDOH, Hiroaki
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It is well-known that a variety of retailers and service industries have
introduced some membership of customers to obtain information in reference to names, addresses, ages and
other attributes of individual members, and further they collect daily consumer behavior of their
members. However, it seems to be difficult to scientifically and strategically deal with the consumer
behavior data they legally collected. In this study, we developed a method for scientific management
based on the legal data particularly for direct mail or retailers dealing in fashion goods for women on
the basis of "quick response”. We also examined the effectiveness of the proposed method using some sets
of actual data provided by a few firms, and could verify the effectiveness of the proposed method and
clarify the future problems.
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