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We conducted interviews with design managers of automotive manufactures
around the world. Based on the subsequent discussion and analysis, we successfully derived 9 major
product design elements (such as aesthetics and sociality, etc.). We presented the findings at the
AMA (American Marketing Association) Summer Educators’ Conference in 2015. After the additional
interviews with US and domestic manufactures, we developed new scales for the product design
elements and also developed a conceptual framework model. The model was tested and revealed the
relationship between the product performance and the antecedent factors in new product development.
The finding was presented as titled* The Impact of Product Design Elements on New Product
Superiorities and Performances” in Winter AMA Conference in 2017.



Narver and Slater (1990)

Jaworski (1990)

10

13

Kohli and

1,000

624
126

253

Good-Poor
PLS

25

Journal of Product Innovation Management

2013 8
2013 12 2014
1 2014 2
26 26
5
2 ( 5 )



1,000

27
Crawford and Benedetto (2014) 31
600 (Narver and Slater 1990)
(Higgins
120 1997)
5
28
14
3
1
2
34 3 2015 99-116
3
Crawford and Benedetto (2014)
58 514 2014 92-101

6

13

513 2014 52-63

512 2014
73-81

29

511 2014 53-63

510 2014 74-83



509
2014 71-80
33
2 2013 65-79
505
2013 53-63
504 2013
70-79
2013
503 2013 96-106
502

2013 70-79

501 2013 73-83

500 2013 53-63

3

Hitoshi Iwashita, Daisuke Ishida,
Susumu Ohira, Taku Togawa, and Naoto
Onzo “ Shedding Light on the Mechanism
of Product Design Elements and the
Antecedent Factors in Product
Development,” 2017 Product
Development and Management Association
(PDMA) Annual Conference Research Forum,
2017

Iwashita Hitoshi, Ohira Susumu, Ishida
Daisuke, Onzo Naoto, Togawa Taku, “ The
Impact of Product Design Elements on New
Product Superiorities and
Performances,” American Marketing
Association (AMA) 2017 Winter Marketing

Educators® Conference, 2017

Iwashita, Hitoshi, Susumu Ohira,
Daisuke Ishida, Taku Togawa, and Naoto
Onzo, “ Key Product Design Elements for
Successful Product Development: An
Exploratory Study of the Automotive
Industry,” 2015 American Marketing
Association (AMA) Summer Educators’
Conference, 2015

2017 230

¢y

Onzo, Naoto

70194652

@

Sakano, Tomoaki

40139506

®

Kawakami, Tomoko

10330169

*

Ono, Akinori



®

©)

Q)

©))

®

*

20296742

Ishida,Daisuke

80507872

lwashida, Hitoshi

30608732

Togawa, Taku

10636848

Ohira, Susumu

30709001



