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Production and Presentation Technologies of Images Adaptable to the Judgments on
Appearance and Tactile Sensation of Actual Clothes in Online Shopping
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This study aimed to develop the producing method of the images that can correctly
judge the appearance and tactile perception concerning to textures of actual fabrics in online shopping,
in order to solve the issue of the disparitg between the texture of fabrics as shown in images on online
shopping sites and the texture of actual fabrics. The results obtained by conducting some experiments
using the different participants and/or fabrics, were clarified as follows. 1) Eight appearance words and
nine tactile sensation words were clarified as words that can accurately evaluate the appearance and
tactile sensation of clothes and fabrics and/or become the indexes to produce the images that can be
judged the fabric textures. 2) The producing method of the images that able to express the textures

infgrmation of clothes and adapt to the participants and fabrics were developed by using these indexes
words.
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Investigation and collection of assessment words
relevant to the clothes’ appearance and tactile sensation
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degree (clothes’ appearance) degree (clothes’tactile sensation)

Evaluation of appropriateness Evaluation of appropriateness
using three observer groups using three observer groups

| 66 appearance words | | 76 tactile sensation words |

Clusteranalysis by each observer

Clusteranalysis by each observer
groups (about 10 words)

groups (about 10 words)

Investigation of similarity in
appearance representative words

Investigation of similarity in tactile
sensation representative words

9 tactile sensation
common-evaluation-words

8 appearance common-
evaluation-words
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