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Our three results are as below: First, the capability of top athletes have some
affinity with that of social entrepreneurs. Second, as Japan develops an unique sports system called
"non-sports company owned sports,” Japanese companies, with the sports associations such as Japanese
Olympic Committee, can be an incubator for social entrepreneurs. Third, the two results above iIs come

into existence in Japan, but the other countries like Thailand and China may not be able to have this
kind of results.
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