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In order to investigate the relationship between commercials and the amount of
attention people pay to them, this study used eye-tracking data. Specifically, we examined the hypothesis
that the subjects who assign importance to the product selection criteria included in a commercial®s
message pay more attention to the message than do subjects who do not. In the experiment, commercials and
web sites with "low fat,” "low calorie,” and "weight control” messages were shown to 81 college students
and eye-tracking data was collected. The results of the statistical analysis supported the research
hypothesis. The tendency to pay attention to the messages that matched subjects’ product selection
criteria was more prominent in the case of web sites, where subjects were unaffected by the influence of
audio stimuli like narrations and had to pay attention only to the visual stimuli.
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