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Focusing on global marketing by South Korean automobile manufacturing groups -
primarily Hyundai Motor Group - in emerging economies, this study compared their design strategies, SCM
strategies, marketing strategies, and product development processes with those of Japanese automobile
manufacturers, for the most part, and identified the differences between them. This study revealed the
modes of entry into emerging markets employed by South Korean companies and Western automobile
manufacturers, along with the similarities and differences in their marketing strategies, the Hyundai
Motor Group’ s product planning and development process, partnerships with global suppliers, and
transitions in design management over the years.
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