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Development of a consumer literacy learning program by “homemaking course™ aiming
at formation of citizen consumers

MIYAKE, Motoko
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In the consumer education of high school home economics, content related to
credit and malicious business is the main. And, awareness of high school students is high. However, since
the recognition of a problem related to the self was low, and practice a lesson that incorporates the
"assertion training" as a way to improve the decision-making power to the agreement on the issue. As a
result, monetary and financial, that in order to increase the power of decision-making in the contract on
the problem, it is important to continuous learning has been confirmed. So, | have created a systematic
learning program to enhance the consumer literacy in elementary, middle, and high school home economics.
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