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Marketing-as-practice is a new research field, which was derived from research in
strategy-as-practice. This research focuses on practice or implementation in marketing, rather than
creatin? marketing strategies or planning and controlling in marketing management cycle. This point of
view will uncover, for instance, that even if people maintain the same idea of consumer orientation, the
contents ima%ed by the top management group and those performed by marketing clerks or sales people are
so often different. Marketing-as-practice considers how and why people do practice in the field of
implementation of marketing. In this sense, marketing-as-practice has a high affinity with criticism
against "managerialism®™ and "objectivism of knowledge®™ in critical management studies. According to the
author®s view, the concept of "communities of practice” as informal organization has a high potential to
understand how people share tacit knowledge in their practices.
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