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KURIKI, KEI

2,600,000

15

In this research, we have focused on a new marketing concept, ‘ marketing
re-framing’ which is in a germinal stage of theory development. The object of our research is to
formulate this new concept as a practical theory. We have gathered 15 marketing cases and analyzed the
complementary roles between effectuation and causation in the cases. We have found the role of
organizational infrastructure which supports the use of effectuation in large companies.
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