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A planning strategy for invisiblecity
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The progressive development of information technology and the appearance of
smartphones have provided people with opportunities to obtain information daily from cyberspace, a kind
of invisible city. Facilities and shops that compose a city transmit information that influences human
activities. Under such circumstances, Online to Offline (020), which generates inducement from cyberspace
to real space, is an important subject, namely visualization planning. It is expected to generate
activities in cities by attracting customers to facilities and shops. This study examined the publicity
provided by facilities and shops, and factors generating 020 based on model analysis results. Results
clarified that management of internet-order services complements the attraction of customers for
facilities and shops. Moreover, enthusiasm and youth of the staff are important to attract customers.
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