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Theoretical relationship between "Commercialization of Literature™ and "Axiology”
from 1920s to 30s
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"Commercialization of Literature" , for example "enpon,"™ has progressed from
1920s to 30s in Japan. This phenomenon should not seek the cause only to the publication media of the
development and the masses of readers, but also to the influence of the "Axiology" of neo-Kantian
philosophy was flourishing at the time in Japan."Axiology" gave a strong influence on many of literary
persons. These literary persons , in the theory of "Axiology"”, found the possibility of
"Commercialization of Literature."
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