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An Extended Case-based Decision Model of Consumer Behavior and its Application in
Marketing
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When we take a decision regarding a problem, we often refer to previous cases
similar to the problem. This is known as case-based decision. This study expands case-based decision
theory (CBDT) and demonstrates its apﬁlication in marketing.In the theoretical research, we found the
problem with the decision theory on the basis of the distance, such as CBDT. It was evident that decision
makers become confused as the attributes of alternatives and the number of alternatives increase.In the
empirical research, we built a new case-based decision model with a past subjective evaluation. Moreover,
we use the web survey data to show that this model and the state-dependent model with externality have a
better fit than existing models. Second, the similarity between consumers related with happiness was also
ghown: Finally, we constructed a system that derives the type of similarity used for consumers

ecision.
These results were presented in the conference and published in the journals.
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