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The impact of asymmetric information in imported marine products on consumer
behavior in Japan

Oishi, Taro
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In this study, | conducted comprehensive research on asymmetric information
on imported marine products and the role of institutions, such as environmental labels, in relaxing
it. In imported fishery products, gaps are_likely to occur between consumer awareness and actual
goods, because they have a lot of information, such as on many types of imported fish species, and
the environment and human health. Such gaps can cause inefficiency. 1 focused on concrete cases,
such as Pangasius bocourti from Vietnam which is imported as a su%stitute for white fish, food
disguising problems of black tiger shrimp and prawn shrimp, and so on. By identifying the gap in
information and filling that gap, | examined the information provision method.
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Consuming
processed
fishery products

-0.22
0.48**

Consuming
raw fish
Consuming after
cooking fish

Fishery management
awareness

Estimates are standardized.
*xx k*and *indicate significant at
0.001, 0.01 and 0.05 respectively

N =420 AGFI =0.913
df=38 CFI=0.918
GFI=0.950 RMSEA = 0.074
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