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Management problems in the tourism industry and solutions
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The tourism industry, especially the inbound market, in Japan has been
growing since 2011. In the industry, this growth is beneficial to some large firms but not to some
middle-sized or small-sized firms. We conducted an interdisciplinary research about the management
problems in the tourism industry in Japan. The researchers® original research fields were
management, accounting, marketing, public finance, and so on. As a result, we found that there were
many middle-sized or small-sized companies in which few management methods were adopted. The
managers of such companies are lack of fundamental management concepts or don"t know how to do. It
is concluded that they must learn more about managerial concepts and ways to let their companies be
more efficient and profitable.
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