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In this research, we focused on the perceived luxury and quality elicited by
design. Specifically, from the perspectives of sensory marketing, we discussed the influence of
holistic sensory factors. The following were the results. First, hardness and heaviness of the
advertisements and the product enhanced the consumers® perceptions regarding its luxuriousness and
quality, and such effects were moderated by their sex and construal level. Second, the congruity of
auditory and visual factors improved consumers® perceptions regarding its quality. Finally, some
influences of visual design factors on consumer evaluation were mediated by haptic perception.
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