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In Japan there many manufacturing retailers, especially small food
manufacturing retailers, near local consumer markets. Retailers also take locations near consumer
markets, but big retailers develop to the national market. Manufacturers generally develop to the
local areas because of the advantages of location cost for the factory.

This research focuses upon the manufacturing retailer having the meaning of existence due to
playing the distributive functions to small local markets and analyzes the difference of growth
strategies in the local and national markets. It is concluded that there are both strategies of big
manufacturing retailers aiming at expanding to national markets for the scale of economies and small

manufacturing retailers aiming at local markets for the sustainability.
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