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Effect of speakers™ physical attractiveness on perceived deceptiveness:
Cognitive and neural mechanisms.
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This study was designed to examine perceived deceptiveness and its neural
mechanisms using psychological and fMRI experiments, focusing on the attractiveness of female faces.
We hired female models and created high- and low-attractiveness conditions using makeup. In each
condition, models were asked to say the same thing in front of a video camera, and all of their
performances were video-recorded. Edited video clips were presented to experiment ﬁarticipants, who
were asked to rate the speakers® attractiveness and deceptiveness. We found that the manipulation
check of attractiveness was largely successful and that there were condition differences in
deceptiveness for some stimuli. Though these results do not support the hypothesis clearly, they
weakly show that the higher the attractiveness of female faces, the lower their perceived
deceptiveness was. Thus, we can prepare to conduct fMRI experiments.
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