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Japanese soft power originally grew out of such cultural traditions as
flower arrangement and the tea ceremony. It has been suggested that the global reach of Japanese
popular culture, from video games, manga and anime to Japanese cuisine (washoku) have produced such
soft power and have helped foster interest in Japan and an increase in the number of Japanese
language learners abroad.

This study was carried out with the collaboration of foreign scholars who are engaged in
research on Japan at universities in Japan, the United States, and South Korea. Our study revealed
that the popularity of Japanese pop culture has not directly led to increases in the number of
Japanese learners. However, in North America, the soft power generated by the Confucius Institute
and the growing global reach of Chinese enterprises can be said to be major reasons why the number
of Chinese language learners has come to exceed that of Japanese language learners.
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A Study on Japanese and Japanese as Soft
Power-Focusing on University Student
Questionnaire in Korea and Japan-

Yang, Min-ho( Sungkyul University )

This study of the globalization era in
which the physical boundary between
nations collapsed is necessary at the
present moment when mutual psychological
boundaries become meaningless. This
situation is gradually being restructured
mainly by soft power from the power
relations of the past which was influenced
by military power and  economic
power.Therefore, in this paper, 1 will
study soft power which was not well
researched in Korea. Several results
will be reported through questionnaire
survey on the influence of soft power
especially thought by university students
in Korea and Japan.

As a result, it turned out that soft
power will be in charge of an important
role in the future era if hard power is the
indicator of the power of the country so
far. Power moves according to the flow of
the times. This also changes the awareness
of companies in other countries we knew.
Especially linguistic expression
(linguistic  behavior) is strongly
positioned as an intermediary of soft
power .

High/Middle/Pop Culture Diplomacy: The
Deployment of Japanese Soft Power
Lynne K. Miyake( Pomona College)

Long before Joseph Nye floated the term
in 1990 and highlighted Japan as an example
of soft power in his article “ Soft Power”
and his subsequent volume on soft power,
Japanese peoples from ladies-in-waiting
to warriors to townspeople from the
eleventh through the mid-nineteenth
century have utilized literature and the
arts as cultural and political capital to
garner political advantage, procure/seize
the mantle to rule—or at the very least to
anoint themselves cultural brokers of the
periods in which they lived. The eleventh
century Tale of Genji, for one, proves the



rule, for from its very inception in the
Heian period (794-1185) as the hot “ best
seller” of the day, it was used to entice
the emperor to the salon of one empress so
that she could bear the heir to the throne
and empower her male relatives to rule in
the stead of her young son. In yet another
instance, newly risen warriors in the
fourteenth and  Ffifteen  centuries
supported the noé theater, following/in
line with the precedent set in the Heian
period where rulers established their
sovereignty by demonstrating prowess in
literature and the arts. It is also well
known that Oda Nobunaga and Toyotomi
Hideyoshi, war lords seeking control of
the country, patronized the way of tea to
further their own political and military
ambitions during the warring states era.

In the 1920s and 30s The Tale of Genji
was once again utilized as soft power, this
time to establish Japan as a modern
nation-state. Several forces coalesced
to make this happen: first, Japan against
great odds defeated Russia in the 1904-05
Russo-Japanese War emboldening Japan to
bid for membership in the (western) world
order (Suzuki, Envisioning 244). Second,
to prove that it was a modern enlightened
state, worthy of such membership, Japan
sought to create, what Benedict Anderson
terms the requisite, “ imagined political
community” based on a “ national print
language ” and “ a national print
literature” (Anderson, 6, 14). To this
end, the nation builders select native
Japanese waka poetry and prose and
especially The Tale of Genji upon which to
build a shared language, culture, and
history. In the process the Genji is
transformed into a “ novel” —what 1880
European literary polemic deemed the best
indicator of a nation’ s level of
civilization (Suzuki, Envisioning 243,
249).

Mobilizing literature, the arts, and,
more broadly, cultural icons as cultural
capital soft power continues throughout
the twentieth century and into the new
millennium, and | propose to trace this
trajectory from the years immediately
after W Il through the present. First,
I look at how the English translations of
Japanese works in the 1950s to the present
were used as soft power to help Japan
re-enter the world of nations. These will
include what Japanese scholars have
labeled junbungaku “ pure literature,”
literary works that the bundan literary
circles deemed of the highest aesthetic
quality and taish@ bungaku popular
literature directed more to the masses and
composed for entertainment (e.g., works by
Murakami Haruki). I will call the former
“ high literature” and the latter,
“ middle (popular) literature” not as

indicators of their aesthetic value, but
more to delineate the different Kinds of
texts as defined by the literary elite
which were mobilized to garner friends,

allies, and proponents of Japanese culture.
These, as well as translations of
classical literary texts helped transform
Japan from a WW 11 enemy state into a Cold

War ally. Other cultural icons such as
those delineated by Douglas McGray in his
2002 article “ Japan’ s Gross National

Cool ” - anime, manga, Tashion, video

gaming, J-pop, plus sushi and karaoke-—
recreated Japan into the object of
emulation and desire among youth cultures
in the 90s and early 2000s. The mid-2000s
and the following decade have witnessed a
tarnishing of the Cool Japan sparkle
globally, but it has also ushered in a more
concerted effort by the Japanese
government to harness the soft power of
Cool Japan and to forestall its decline.

NEED TO CHECK KELTS FOR DIF VIEW. Other
actors also exploit its commercial

capital: Kyoto Seika University and
Digital Hollywood University have
established schools of anime, manga, video
game production to draw students from the
world over. The likes of Tokyo University,
the International Christian University,

and Sophia University create Cultural

Studies programs in English and they and
other universites like Waseda promote MBA
programs in English as well-trafficking on
Japan’ s rise to the top of the economic
food chain in the 80s. All  bear
examination in light of the different ways
of Japan’ s deployment of soft power.
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