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Identifying the Characteristics of Japanese Spa Tourists through Benefit
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This study attempted to identify the characteristics of Japanese spa tourists
through benefit segmentation. The results show that three segments exist: relaxation seekers, active
tourists, and annual event seekers. It is also clear that “ relaxing,” one of the motivations for
tourists to visit spas, is important for all of these segments of tourists.

The relationship among motivation, overall satisfaction, and intention to revisit was also tested
according to segment to derive the key factors that encourage revisits. The results indicate that overall
satisfaction has a significant relationship with intention to revisit in all segments, but the
motivations that are significantly related to intention to revisit differ by segment. Through more
improved analysis, these results will be able to provide the key factors that determine repeat visits to
spa destinations.
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