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Our main research objective is to provide "International Business
Eco-Systems between Japan based companies and local institutions, based on international social
business models. In this processes, we have constructed theoretical bases of sustainable local
business eco-systems of BOP people, through field researches of local SMEs in the Philippines and
Bangladesh by assistance of NGOS(CARD and Grameen). As a part of the result, a book titled "Unique
Characteristics of Emerging Markets and the New BOP strategies"™ was published from Bunshindo, Tokyo
in 2016. Furthermore, we were invited as a guest speaker at the IFEAMA conference held in Katmandu,
Nepal in 2017, and presented under the topic of BOP Business Strategies to Tackle Poverty in
Emerging Countries.
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