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The purpose of this study was to clarify the process of popularization of
thought, that is, the historical process when the thinker®s discourse was disseminated and accepted
by people. More specifically, there is a gap between the thinkers who have been regarded as a symbol

of "neo liberalism” and the ideas that people now understand as so-called "Neo-libe (in Japanese)".
In order to address this issue, we considered this problem in order from three viewpoints: 1.
person, 2. Organization, 3. Area. We examined the diffusion process of neoliberalism from a
multilateral perspective with reference to the ideas of Friedrich Hayek.
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