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This study considers the emergence of the concept of “ kawaii” 1in modern

Japan, with a special focus on girls’ culture as a case study. The girls’ magazine, Shojo no Tomo
(The Girls’ Friend), used the word “ kawaii” to positively express lovability and the emotion of
wanting to protect something. The same magazine contrasted “ kawaii” with “ hanayaka
(gorgeousness).” In fact, “ hanayaka (gorgeousness)” was referenced positively by a competitor
magazine, Shojo Sekai (Girls® World). Shojo no Tomo’ s approach was to associate the term with being
a “ bookworm” , thereby excluding it as a suitable aspirational model. Through this phenomenon of
exclusion, the concept of “ kawaiil” was purified as a standard for girls. In this manner,

“ kawaii” has a correlation with the model of a “ good wife and wise mother” , functioning as a
gender norm specific to girls.
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