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International Comparative Study on Creative Management of Client Side
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The study shows us the difference between Western style of Creative
Management and Japanese style of that from client side.We interviewed 11 managers from Western
clients and did a survey by questionnaire for Japanese clients.
For example, in Japan,"Agency Driven Integration™is common,but in US and Europe,”Client Driven
Integration™ is more Bopular.
These knowledge can be hints for Japanese clients in terms of Creative Management.
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