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I empirically studied the creation and posting behavior of creative users on
NicoNico videos and YouTube, especially on open media connected with content, especially on
content. Approaching the actual situation of contents of music and video including "Hatsune Miku" to
the user-community by social network analysis.
Based on posting of original works, we visually grasp the structure of the network where secondary
creation is actively performed, and searched for the factor that makes secondary creation active. 1

was able to guide meaningful suggestions to the design and operation guidelines of the user
platform.
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