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The goal of this study is to elicit insights on possible solutions for
disadvantaged shoppers who have limited access to shopping in Japan from experiences of Japanese
families overseas. We conducted a qualitative study of Japanese families who raise children abroad
to investigate the means of obtaining childcare goods that are the same, or equivalent to, ones in
Japan. As a result, it became clear that while the spread of the Internet mail order had a great
influence on the procurement of parenting products, reciprocal means and garage sale-like
transactions also played an important role.
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