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This study focuses on the adaptive behavior of retail chains to the markets
from the viewpoint of organizational foundations and growth. The results reveal the organizational
conditions for the effectiveness of centralization/decentralization management for local market
volatility. This study also explains the intra-group adaptive behavior to the customer market in the

context of an omni-channel. The effects of suppliers’ adaptive selling on buyers’ innovation in
retail business transactions are also examined. Further, the portfolio of regular/non-regular
employees and employees unlearning effects are examined.
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