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A Study of Investigating and Revitalizing the Japanese Art Market
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In the marketing field, there has been a few academic studies on the art
marketing and no useful statistical surveys which investigated the whole Japanese art market. In
order to grasp the current Japanese art market, we conduct series of market surveys to Japanese
contemporary art collectors, then classify them based on their purchase motivations.

First, we conduct a qualitative survey and interviews with typical Japanese art collectors to
investigate the 14 art purchasing motivations which provided in the past literature. Then, we run a
large-scale qualitative online-survey and execute a clustering analysis of Japanese art collectors
which results in finding four types - Balanced, Geek, Immature, and Intelligent. Finally, we examine
their behavioral and psychological characteristics from the marketing of viewpoint.
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Structural Equation Modeling

| Harmony motives H Hedonic motives H Intellectual motives H Economic motives |

[7—742re05R |[ rRHHEBREADITIAN || HifEiEEHE |

5

® The European Fine Art Foundation
(2017), TEFAF Art Market Report 2017,
Ed. Rachel A.J. Pownall. Maastricht:
TEFAF.

® Zolfagharian, M.A. and A.
Cortes(2011), “ Motives For
Purchasing Artwork, Collectibles And
Antiques,” Journal of Business &
Economics Research, 9(4), pp.27-42.

° (2014)

7 22-24

2017

2018

10

2016

o

*

22

10

15

35 3

ONISHI, Hiroshi

10778202

WASANO, Yuki

34-39

2017



