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Review recommendation based on the automatic scoring mechanism to each
evaluation aspect
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The purpose of this study is to develop a recommender system for cosmetic
items and reviews to help consumers. In order to realize such recommender system, we developed a
method for automatic scoring of various aspects of cosmetic items based on evaluation expression
dictionary. Then, we studied a method to find similar users based on their preferences against
cosmetic item clusters. Our system recommends cosmetic items which is evaluated high score by the
similar user. In order to find the similar user, our system calculates the user similarity based on

the evaluation for each aspect by users. Moreover, we studied a method to recommend truly useful
reviews for each target user using scores of various aspects of cosmetic items.
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