©
2016 2018

Studies on finding market structure of destination brands

Ban, Masataka

2,700,000

In this research, models for finding market structure of destination brands
are constructed. One of the models is bayesian factor analysis with simultaneous autoregressive
model where tangible destination images compounded abstract destination images are decomposed to a
few factors. Then, positioning maps which show market competitive structure among destinations are
depicted by estimated factor scores, Another model is a hierarchical bayes probit model for finding
destination preference structure among tourists. In the model, simulated destination choice data
getting from same questionnaire respondents as destination images are used for objective variable,
the factor scores and distance data between a destination and a place of residence of respondent are

used for explanatorﬁ variables. So, we can find not only "how destination images are preferred”,
but also "how much choice probability, a resident has".
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