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Place Brand

This study has examined how place brands are formed and how they develop and
change, based on the following two questions: (1) How have the related parties of businesses and
local governments attached significance and assigned value to resources for which the value of their
presence in the community had not been identified previously? (2) How do the meanings attached to
place brands change? In FY2016, theoretical developments and research currents were reviewed and
topics were elucidated such as differences in strategic attachment of significance between cases in
Japan and overseas. In FY2017, the case study of the longevity phenomenon in Okinawa Prefecture was
investigated, and since FY2018 the study has analyzed transformations in this case, using discourse
analysis and knowledge of SaP.
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