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Anthropological Study of Marketing and Consumption of Hmong Dress in the border
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This study consisted of field research related to the marketing and
consumption of ready-made Hmong (Miao) ethic dress among the border regions in Yunnan and Guizhou in
China, Vietnam, and Laos.The results of this three-year research project were presented at domestic
and international conferences and through published papers.
The study revealed that the reinterpretation of ethnicity by Hmong has affected the multifaceted
changes 1n sites of production in terms of materials, techniques, patterns and design in the border
regions where Hmong live. This study illustrates the dynamics of small-scale but cross-border
marketing and consumption based on local practices.
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