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The result of this research is actual experiences and self-conscious emotion

influence the process of framing between NPOs and Companies.Framing is meaning construction by
movement organizations or movement activists. This activity involves not only the generation of
interpretative frames but also the shifting of the frames from existing ones. The resultant products
of this activity is collective action frames as common understanding between partners. Previous
research suggests that collective action frames generate if the frame of credibility and salience
raised. However, they have not studied about the effects of actual experiences and self-conscious
emotion on the framing process. This research indicates the credibility and salience of frames is
raised by actual experiences and self-conscious emotion.
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