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Promotion method by mathematical empirical analysis based on multivariate data
on the Web

Kawahata, Yasuko

2,700,000

, 2011 -2017

Web

We analyzed domestic and overseas social news. Specifically, we focused on
domestic and overseas events between 2011 and 2017, focusing on keyword names and related audience
rating data, news The number of cases and the number of searches were acquired. And we examined
expansion of the mathematical model according to the case of various interests (outreach). In
particular, we quantitatively analyzed the difference in communication and the degree of interest in

social events overflowing on the Web.The Japanese are by time and language, the expression of
interest (usage of each lyrics) and search usage are different | emphasized. In addition, depending
on the timing, we also analyzed to focus on the number of users online and the fact that the
destination of interest depends on the media.
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