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This study examined the effects of exposure to advertisements, particularly

TV commercials on the purchase and consumption of foods and beverages, and the related process. We
conducted a content analysis of food and beverage TV commercials and a survey targeting parents of
elementary school students in four countries (Japan, Australia, Korea, and the U.S.). We proposed a
method of content analysis to capture advertising techniques that can be used for food and beverages

internationally, and we used this method to identify the characteristics of advertisements for food

and beverages. In addition, the study indicated factors that may mediate or moderate the process
from exposure to unhealthy food and beverage advertisements to the promotion or suppression of
purchasing behavior (purchasing behavior is associated with the suppression of health behavior), as
well as other factors involved in the promotion or suppression of purchasing behavior.
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