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The Search for Deviations between Marketing Research and Actual Purchasing
Behavior and Improving Accuracy of Prediction for Purchasing Behavior
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This study aims to understand the difference that occurs between marketing
research responses and actual consumer behavior. Furthermore, it aims to improve the prediction
accuracy of marketing research by improving this difference. In the study so far, the author has
grasped the discussion from previous research on the difference between marketing research responses

and actual purchasing behavior, and the changes in response behavior due to differences in
presentation content, and so on. The author has also illustrated that manipulating the survey
respondents® mind-set using process simulation improves the purchase prediction accuracy of conjoint
measurement. The above papers are published in peer-reviewed journals, and other papers are going

to be submitted to the journal.
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