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In this study, we developed a dynamic choice model based on consumer
behavior theory and validated its effectiveness through empirical analysis. Our model is not just a
theoretical construct but a practical tool that can be used to understand and predict consumer
behavior. It accounts for situations where consumers repeatedly use multiple products or services.
The empirical analysis demonstrated that the proposed model predicts consumers® dynamic choice
behavior and enables the evaluation of marketing strategies based on simulation results.
Additionally, we developed several models to analyze multiple-choice behavior, which allowed us to
examine competitive relationships between products and services and identify consumer segments.
These findings have significant practical implications, enhancing the understanding of consumer
behavior and contributing to advancing research in marketing.
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