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The construction and verification of dynamical algorithm to estimate the
consistent shop-around pattern of consumers for on-site survey system
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In this project, aiming at further development of "consumer®s shop-around
behaviors" that we have conducted so far, we constructed of the shop-around behavior analysis system
using ICT (Information and Communication Technology), and carried out the empirical studies for its
theorization.
we conducted a social experiment at a bus terminal commercial complex building at Fukuoka City,
Japan during the month of May 2017. Specifically, we set up total 13 passive Wi-Fi probe sensors at
every floor of the terminal building and collected logs of visitors’ mobile devices (e.g.
smartphones), which record their transaction of Wi-Fi probe request to connect to Wi-Fi networks set
up at the building.
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