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Over a three-year period, the purpose of this study was to examine the
relationship between social capital among sport consumers and their cooperative behavior to support
sport organizations. Data were collected from local residents who lived in the hometown areas of
professional soccer (first year) and baseball (second year) teams. Gathering data from panel
reggstrants of an online research service, approximately 600 subjects participated in this study in
each year.

In the third year, a manuscript based on the first year results was submitted to an international
scholarly journal. Also, the findings of the second year research were presented as the annual
conference of the Japanese Marketing Association.
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