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Validation of the "norm™ mediated model in the formation of lifestyle habits
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A total of 10,011 subjects responded to this study, for a 38.2% response
rate. The response rate for the first and second surveys was 30.7% and 42.9%, respectively. Of the
respondents, 60% were heads of households, 40% were spouses, 42% were males, and 57% were females. 1
% of the respondents were under 20 years of age, 7% were between 20 and 29, 13% were between 30 and
39, 15% were between 40 and 49, 13% were between 50 and 59, 15% were between 60 and 69, 12% were
between 70 and 79, and 5% were over 80. Occupations were 12% professional, 7% managerial, 12%
clerical, 10% sales and service, 5% transportation and production process, 2% students, 13%
housewives, and 1% unemployed. Detailed data were also collected on family type, income, and health
status. These data were used to test hypotheses about lifestyle and attitudes, and to clarify the
issues of the study.
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