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Information providing by multiple robots for evoking human interest
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Passive/Interactive Social Media

In this study, we conducted basic research on Passive/Interactive Social
Media, in which multiple robots express their sociality and provide information indirectly or in a
group interactive manner, and verified the effectiveness of a robot system that applies this concept
to various situations. First, we established the calibration technology of multiple distance
sensors for tracking passers-by and the technology for recognizing the attention points of
passers-by, which are the basic technologies of this concept. In order to enhance the sense of
interaction in situations where speech recognition is difficult, we have studied the characteristics
of the phenomenon of entrainment in multi-participant conversations. In addition, we verified the
effectiveness of cooperation between multiple robots in learning, daily life support, and exhibition
explanation situations.
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