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In this paper, we estimate the degree of influence of the transition rate of
the customer hierarchy on the “ trial rate ” and“ regular use rate ” of the financial service by
constructing a linear regression model with each variable as an explained variable and each

transition rate of the customer hierarchy as an explanatory variable candidate. As for the
next-generation financial services, the transition from non-recognition to recognition to
understanding alone is not enough to turn them into customers, and the transition rate from
understanding to trial is the bottleneck. The customer hierarchy is not connected automatically, and
the relationship between understanding and trial and regular use becomes a problem. It is important
to consider from which customer contacts new financial services will be "tested” and "used
regularly"” in the customer hierarchy.
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