(®)
2019 2021

Research on Establishment of Statistics of Cashless Payment and its Impact on
Economy

FUJIWARA, KENYA

12,700,000

KP1

KP1

In this project, regarding cashless payment, one of the government”s KPIs
(Key Performance Indicators), we developed various statistics and databases, and conducted
theoretical and empirical research on the impact of cashless payment on the financial and economic
system in terms of consumer behavior, impact on the store, impact on the payment platform, and
impact on macroeconomic policy management. In order to evaluate the benefits and challenges of
cashless society, it is important to accumulate basic statistics and data-based research.
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