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Social Esteem vs Self Image: evidence from discrete choice experiment
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In this project, we conducted three experiments to deepen our understanding
of the nature of social preferences and the effects of information intervention policies. First, we
conducted a discrete choice experiment to separate social esteem and self-image, mainly in the
United States, to explore the underlying causes of social preferences. Second, since the period of
this project coincided with the COVID-19 crisis, we conducted an RCT experiment in Japan to test the

effect of appealing to social preference effects as a means of information intervention for the
purpose of promoting stay-home. Finally, in response to the UN resolution that the patent rights for
the coronavirus vaccine would be waived, we conducted an experiment to test how the motivation of
actual technology developers to develop the technology would be affected by such news, and what
effect social utility would have.
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Figure 2: Experimental Design
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Figure 3: Interaction Effects of Information Treatments with Personality Traits
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(b) Interaction with the Group D2 dummy
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