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This research aims to examine the impact of the diffusion of advanced
knowledge and technology related to cutting-edge distribution and marketing by the international
expansion of multinational retail companies on the development of the retail industry in host
countries. Specifically, this research focuses on the fact that while leading retail companies from
developed countries have faced many challenges in pursuing sustained growth and development in
emerging economies, local retailers in those emerging economies have actively embraced “
self-innovation” by incorporating knowledge and technology. This research figured out that
retailers in emerging economies have achieved self-innovation through translational adaptation that
incorporates new knowled?e and technologK that has spread from abroad while based on local
traditional ideas and value systems and have managed to confront retail companies from developed
countries.
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