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The relationship between consumers® financial literacy, their choice of
next-generation financial products such as fintech, and their use of e-money was clarified.
Financial literacy differed by gender, age, income level, and occupation, indicating the need to
provide financial education to younger age groups, lower-income groups, and housewives. The results
of the customization hierarchy analysis of next-generation financial products for the high literacy
group indicated that the transition rate from understanding to using the products needs to be
increased to raise the product trial and regular use rates and progress the customization hierarchy.
The high-literacy group understood the characteristics of the products better than the low-literacy

group and used various types of e-money. The results demonstrate that targeting by financial
literacy is effective for future financial marketing.
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Source Target Weight  Source Target Weight

11Suica — Pasmo 92.857|Suica — Pasmo 49.786

2iSuica — nanaco 90.8571Suica — Edy 47.071

3!Suica — Edy 90.500;Suica — nanaco 46.714

4:Suica — WAON 87.500!Suica — Paypay 44.429

5!Suica — Paypay 86.929,Pasmo — nanaco 44.357

6iPasmo — nanaco 85.857!Suica — WAON 44.143
7inanaco — WAON 84.786 Edy — Pasmo 42.429

8 Edy — Pasmo 84.214\nanaco — WAON 42.429

9iPasmo — WAON 83.500:Pasmo — WAON 41.929
10 Edy — nanaco 83.071|Paypay — Pasmo 41.786
11,Paypay — Pasmo 81.786!Paypay — nanaco 40.714
12/Paypay — nanaco 81.214 Edy — nanaco 40.143
13 Edy — WAON 80.714 Edy — WAON 39.143
14iPaypay — Edy 80.000iPaypay — Edy 39.143
151Paypay — WAON 78.786!Paypay — WAON 39.071
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