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The purpose of this research is to provide a model of consumer behavior which
presents the relationship between consumer®s in-store movement and purchasing behavior. We integrate
customer®s purchase history data with shopping path data which is consumer®s in-store movement data in a
retailer and then present various theoretical models such as customer®s behavior model based on a string
analysis, a _time-series model of customer®s movement and so on. Actually we implemented some marketing
promotions in the real retailer based on our findings and achieved good sales performance. In conclusion
we present a_comprehensive framework of shopping path research based on_these findings. We show
significant implications for retail business and some theoretical contributions in marketing.
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